
NETWORK 
OFFLOADING
Overcome terrestrial mobile challenges to deliver rich video content

WHAT IS NETWORK OFFLOADING?

Network O�loading enables our partners to deliver online linear and on-demand video services to underserved 
IP networks, while relieving congestion on existing networks from additional video load. Consumers can enjoy 
both linear and on-demand viewing experiences across multiple devices

Service is targeted at regional service 
providers, mobile network operators 
(MNOs), internet service providers (ISPs) 
and cable operators

The video packages are then delivered
to consumers’ devices through each 
operator’s managed and IP-based network

TERRESTRIAL MOBILE CHALLENGES
FACED BY MNOS, ISPS AND CABLE OPERATORS

With low bandwidth connections 
unable to deliver video reliably1, 
operators must look to 
strengthening the quality of their 
connection

Operators must invest in 
developing and expanding their 
infrastructure to meet market 
demands and increase penetration

Content providers must seek 
innovative solutions to adapt to 
this shift and meet evolving 
consumer expectations

Content providers will want to 
reach these currently underserved 
markets ahead of the competition

Higher loads will result in 
increased bandwidth consumption 
and added strain on networks

DELIVER AN UNMATCHED VIDEO EXPERIENCE TO EVERYONE
Wherever and whenever, with Network O�loading

WHAT CAN CONSUMERS IN EMERGING MARKETS ENJOY?

Linear TV and a VoD library with 
frequently-refreshed content

DELIVER RICH CONTENT WITH TAILORED SOLUTIONS

Achieve highest quality of service 
(QoS) and ubiquity with 
pan-national coverage

Reduce bandwidth consumption 
on core internet networks

Gain access to undeserved market 
and enjoy quicker go-to market 
deployment

Catch-up TV 

Vastly-reduced bu�ering View content on multiple devices 
with access to on-demand video 
library using a software app

O�line playback 

Improve consumer experiences 
with new service o�erings such as 
linear TV and VoD library with 
frequently-refreshed content, 
catch-up TV and o�line playback 
features

Experience reasonable upfront 
investment costs through a 
risk-sharing model

The Asia Video Industry Report 2019
Cisco VNI Complete Forecast Highlights
Businesswire Report On Global Business Index as presented by Ooyala
Taxing Mobile Connectivity In Asia-Pacific — GSMA
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62% $1.3T

45% 54% 77%
of consumers’ 
viewing time is spent 
on online video

contributed to the 
Asia-Pacific economy 
in 2016 by the mobile 
industry4

expected compound 
annual growth rate in 
mobile data by 20202

of the population in 
Asia-Pacific will be 
internet users by 
20222

growth in long-form 
video consumption on 
smartphones in 20173


